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Between 2008 and 2012 the UK plans to turn off its conventional analogue terrestrial 

television and switch fully to digital TV. This is part of a trend across all the technologically 

advanced nations of the world. The city of Berlin led the way in 2003. The Netherlands 

became the first country to switch fully in 2006. 

Digital television was launched in the UK in 1998. Its growth has been dramatic and by no 

means smooth. The decision to switch fully is, at its heart, a political one: governments and 

regulators manage terrestrial spectrum and are ultimately responsible for switchover policy. 

Switching off the conventional analogue television signals to which consumers (and voters) 

have been accustomed for most of their lives poses a tricky political challenge. It cannot be 

accomplished by government diktat. Switching to Digital Television shows how, for success, 

public policy needs to work in conjunction with both competitive market forces and with 

organised broadcasting industry collaboration.

Switching to Digital Television is an authoritative study of the policy of digital switchover. It 

is based primarily on UK experience but includes comparative studies spanning the United 

States, Japan and the leading countries of western Europe.

About the Author

Michael Starks is an associate of the Programme in Comparative Media Law and Policy at 

Oxford University. From 2002 to 2004 he managed the UK Digital TV Project, working for 

the UK Government to plan the nation’s switchover strategy. Earlier he directed much of the 

BBC’s work on digital television and was the founder Chairman of the UK Digital TV Group.

Comments

‘Michael Starks brilliantly describes the complex mix of Government and industry responses 

to technological change which have led to the digital switchover process in the UK. No-

one is “in charge” of the programme, but it happens collaboratively anyway.’ (Barry Cox, 

Chairman of Digital UK)

Switching to Digital Television
UK Public Policy and the Market

978 184150 172 7, September 2007, Intellect Books, 

230 x 174pp, PB, AUD$60.00 
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Four Ways to Order Unireps Titles
1. Order on our secure website www.unireps.com.au
2. Over the phone from the UNSW Bookshop on 02 9385 6689

3. Using the UNSW Bookshop order form included below

4. Through your local bookshop 

Prices & Postage
All prices are in Australian dollars and include 10% GST. Postage 

Australia & NZ wide is AUD$9.90. Delivery within Australia is by 

Australia Air Express.

Returns Policy 
If a book is supplied misbound or misprinted, you are entitled to a 

refund or exchange upon returning the book(s) with purchase details 

(receipt) and full contact details attached.

Media Enquiries
For author interviews, and other media enquiries:

email: marketing.press@unsw.edu.au  ph: 02 9664 0915

UNSW Bookshop 

University of New South Wales    ph: +61 2 9385 6622

Sydney, NSW, 2052   fax: + 61 2 9385 6602

Australia

email: orders@bookshop.unsw.edu.au ABN: 40 000 382 669

Order Form

Please send me the following titles

 Title  Qty  Price 

1. _________________________________________________________________________________________   

2. _________________________________________________________________________________________  

3. _________________________________________________________________________________________  

4. _________________________________________________________________________________________  

  Subtotal:  $ 

  Postage: (Australia/NZ Wide)  

 Total:  $ Delivery & Payment Details 

Full Name:  _______________________________________________________________________________________________________________

Street/PO Box Address: ____________________________________________________________________________________________________

City/Suburb:_______________________________State:____________   PostCode:   Country:____________________________

Ph: (please include area code) _______________________________ Email: __________________________________________________________

 I enclose a cheque payable to UNSW Bookshop for $________________    Or 

Please charge to my credit card     VISA      Mastercard      Bankcard     AMEX          Diners  Amount $ ______________

Cardholder’s name:  

Card number:        Expiry date: /

 Signature: 

Return order form to: UNSW Bookshop, University of New South Wales, Sydney, NSW, 2052, Australia  fax:+61 2 9385 6602

AUD$9.90

Unit 
Price

$48.00
Switching to Digital Television (20% off special)


